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Di era digital, mahasiswa lebih memilih membeli barang ataupun jasa di internet 
(online shopping) serta lebih mementingkan keinginan daripada kebutuhan. 
Tujuan dari penelitian ini untuk mengetahui hubungan antara kepribadian big five 
terhadap perilaku konsumtif mahasiswa. Populasi pada penelitian ini adalah 
mahasiswa psikologi Universitas Muhammadiyah Surakarta yang memiliki 
aplikasi belanja online dan pernah berbelanja online, dengan subjek penelitian 
berjumlah 142 mahasiswa S1 fakultas Psikologi. Teknik pengumpulan sampel 
data menggunakan teknik sampling Insidental (Reliance Available Sampling). 
Metode yang digunakan dalam penelitian ini adalah kuantitatif dengan alat ukur 
berupa skala perilaku konsumtif dan skala kepribadian big five. Analisis data 
dilakukan dengan analisis korelasi product moment. Berdasarkan hasil analisis 
data yang diketahui bahwa variabel kepribadian big five terhadap perilaku 
konsumtif memiliki nilai koefisien korelasi (rxy) sebesar 0,022 dan sig. (p) 
sebesar 0,400 (p < 0,5), yang menunjukkan tidak ada hubugan antara Kepribadian 
Big five terhadap perilaku konsumtif. Berdasarkan hasil kategorisasi tingkat 
kepribadian mahasiswa psikologi tergolong rendah yaitu 44 mahasiswa (31%) dan 
tingkat perilaku konsumtif juga tergolong rendah yaitu 54 mahasiswa (38%). 
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In the digital era, students prefer to buy goods or services on the internet (online 
shopping) and are more concerned with wants than needs. The purpose of this 
study was to determine the relationship between the big five personality and 
student consumptive behavior. The population in this study were psychology 
students at the Muhammadiyah University of Surakarta who had online shopping 
applications and had shopping online, with the research subjects totaling 142 
undergraduate students of the Psychology faculty. The technique of collecting 
data samples used the Incidental sampling technique (Reliance Available 
Sampling). The method used in this research is quantitative with measuring 
instruments in the form of a consumptive behavior scale and a big five personality 
scale. Data analysis was performed by using product moment correlation analysis. 
Based on the results of data analysis, it is known that the big five personality 
variable on consumptive behavior has a correlation coefficient (rxy) of 0.022 and 
sig. (p) of 0.400 (p <0.5), which indicates that there is no relationship between the 
Big five personality and consumptive behavior. Based on the results of the 
categorization, the personality level of psychology students was low, namely 44 
students (31%) and the level of consumptive behavior was also low, namely 54 
students (38%). 
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